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History in Brief:

In December 1948, the people of Garuda raised funds so that President Soekarno could be a mobile leader of their government. They purchased a Douglas DC-3 Dakota aircraft registered as RI-001. 

While receiving maintenance in Calcutta, the Dutch became aggressive and the plane was not able to make it back to Indonesia. While the plane was detained, the Government of Burma leased the RI-001 for their use. 

Finally, in December 1949 the plane was returned to President Soekarno who named it the “Garuda” after a Dutch poem. From then on, his fleet was known as “Garuda Indonesian Airways.”

Today, Garuda Indonesia has a strong corporate vision and mission.

Corporate Vision: To be a strong distinguished airline that provides quality services to serve people and good around the world with Indonesian hospitality.

Corporate Mission: To be the flag carrier of Indonesia to the world to support national economic development by delivering professional and profitable air travel services. 

Senior Management: Garuda Indonesia is led by Emirsyah Satar, the President and Chief Executive Officer. Under his direction are the Executive Vice Presidents.

This executive team comprises:

· Batara Silaban, EVP Maintenance and Fleet Management

· Elisa Lumbantoruan, EVP Marketing and Sales

· Faik Fahmi, EVP Services

· Handrito Hardjono, EVP Finance

· Heriyanto Agung Putra, EVP Human Capital and Corporate Affairs

· Judi Rifajantoro, EVP Strategy, Business Development and Risk Management

· Novijanto Herupratomo, EVP Operations

Board of Committees: The following committees are comprised of a chairman and two members. These committees are:

Audit Committee

· Abdulgani, Chairman

· Adhi Dharmanto, Member

· Lily Silhombing, Member

Corporate Policy Committee

· Betti S. Alisjahbana, Chairman

· Asril Syarnas, Member

· Gendut SUprayitno, Member

Destinations: Garuda Indonesia services to 31 domestic destinations and 19 international destinations.

Domestic Destinations:

Banda Aceh, Medan, Pekan Baru, Batam, Padang, Palembang, Pangkalpinang, Bandar Lampung, Jambi, Jakarta, Jogyakarta, Solo, Semarang, Surabaya, Malang, Denpasar, Ampenan, Makassar, Manado, Palangkaraya, Pontianak, Banjarmasin, Balikpapan, Kupang, Kendari, Biak, Jayapura, Timika, Ambon, Ternate, and Palu.

International Destinations:

Bangkok, Hong Kong, Kuala Lumpur, Singapore, Tokyo, Nagoya, Osaka, Seoul,, Guangzhou (Canton), Beijing, Shanghai , Melbourne, Perth, Sydney , Jeddah, Riyadh,, Dammam, Dubai, and Amsterdam.
Fleet: Garuda Indonesia will continue to revitalize the fleet by expanding based on growth in the international and domestic markets, as well as by streamlining the types of aircrafts used in the existing fleet.  

The current fleet is comprised of these types of aircrafts:

· Boeing 737

· Boeing 747

· Airbus A330

Passenger Numbers: Garuda Indonesia carried a large number of passengers in 2010 and 2011 for their domestic and international flights.

· 2010 Domestic Passengers: 570.749

· 2010 International Passengers: 152.320

· 2011 Domestic Passengers: 824.537

· 2011 International Passengers: 206.723

Sponsorships: Garuda Indonesia is the official airline of the 2012 Indonesian Masters presented by PNTS golf tournament. They are also silver level sponsors for the Port Stephens Keeps It Clean project in Australia. 

Awards: The airline has received numerous awards throughout the past few years for their excellence in flying, marketing, and customer satisfaction. Some of these awards include:

· The Best International Airline 2012

· Indonesia’s Most Favorable Brand in Social Media 2012

· Service Quality Award 2012, 2011

· Top Brand Award 2012, 2011

· Vision Awards Annual Report Competition 2012/2011

· Indonesia’s Most Admired Companies 2011

· Indonesian Youth’s Favorite Brand 2011

· Indonesian Tourism Award 2011

· Digital Marketing Award 2011

· Indonesia’s Top 20 Most Admired CEO’s 2011

· Most Improved Airline Award 2010

Safety Standards: Garuda Indonesia has put in significant work to be back on top as a competitive airline. The airline has met the safety standards in Japan, Europe, and Australia and the company looks forward to continued growth in these markets. 

Recently, a Commission statement from the European market said, “Significant improvements and accomplishments of the Indonesian civil aviations authority are recognized in the area of safety.”

President and CEO of Garuda, Mr. Satar, has also been speaking to the press recently about the safety issues. He claims Garuda has worked hard to turn around the operations and has improved every aircraft’s on-board experience as well eradicate any fears that may linger about the aircrafts’ safety. 
